SPRING 2004 SEMESTER REGISTRATION & INFORMATION
Enclosed please find the 2004 spring registration materials for the MBA program at the Simmons School of Management. We have included the synopsis for the spring semester for your planning as well as elective descriptions. Please note that you will only be registering for Spring courses at this time. Summer registration will happen in late February or early March. As of Summer 2003, all graduate schools were required to register online and paper is no longer an option.

Registration for the SOM is November 12-21, opening at 10am on November 12 and closing at 8pm on November 21. Online registration will be available 24 hours during this period. To assist you in registering, we have attached the tracks of study for Spring term. Full tracks of study are online. All of this information will also be available online under the Student Information/Academic Life section. 
ONLINE REGISTRATION INSTRUCTIONS

Registration for MBA students will be done using SOAR (Simmons Online Academic & Administrative Resources).  
RETURNING STUDENTS: You will use your SOAR user ID and password to register (if you have forgotten or lost your password see directions below). If you require assistance with registration, please contact the Web Advisor Hotline at 617.521.2102 or soariss@simmons.edu between the hours of 8am and 8pm.  Please note that the MBA Office is not authorized to issue new passwords. 
NEW FALL ’03 STUDENTS: You should go to soar.simmons.edu and click on “SOAR for Students” then click on “I’m new to WebAdvisor” and follow the simple instructions from there.
New and Returning Students

TO REGISTER:  

1. Go to soar.simmons.edu.
2. Click on SOAR for students. 

3. Click on Register for Classes. 

4. Click on Express Registration. 

5. Enter your user name/user ID. Enter your password. Click submit. 

Lost/Forgotten user ID or password

If you have lost or forgotten your user ID and/or password follow steps 1-3 above.  When you arrive at the SOAR home page, click on “What’s my user ID” and/or “What’s my password”.   You will be asked to enter your name and social security number.  The system will automatically email your Simmons email account your user ID and/or password. 

If you receive a prompt that says your password has expired, you must enter a new password. Your new password must be a minimum of 6 characters, but not more than 9, combines letters and numbers and is case sensitive. (Examples:  Beach1, ranch2, staff11.) You must also enter a Password Hint. For example, if you are using your best friend’s name and your password is Susan1 you would type in password hint:  best friend plus 1.  Keep a written copy of your password in a secure place. 

If you receive an error message that says to contact Student Financial Services, please contact their office to resolve your student account issue at 617.521.2010. 

6. Enter your courses using the synonym number and term posted on the course synopsis.  Note: the term 03/SP equals semester Spring 2004.  In express registration, you do not need to key in your courses.  The synonym number is a unique identifier for the courses, section and number of the course and is all you need to enter.
7. When you are finished adding your courses, click submit. 

8. Click on the Internet tool bar for a copy of your schedule and you are done! 

TRACKS OF STUDY, SPRING ’04

SEPTEMBER 2003 ENTRY STUDENTS

Full time, one year program

Finance, Managerial Accounting, Negotiation, Integrated Analysis and Decision Making, Career Strategies, Organizations and their Environment, Business, Government and the Global Economy, and an elective is optional.

1st year, 2 year program 

QA, Marketing and Managerial Accounting

1st year, 3 year program

QA, and Communication Strategies 

NEW JANUARY 2004 ENTRY STUDENTS

18month, 2.5 and 3.5 students

Leading Individuals and Groups, and Economics

RETURNING STUDENTS

2nd year, 2 year program

Negotiation, Career Strategies, Managerial Accounting, Integrated Analysis and Decision Making (formerly Marketing Strategy) and an optional elective. Please note that Integrated Analysis and Decision Making is now a 2 credit course.

2nd year, 3 year program

Integrated Analysis & Decision Making, and Managerial Accounting

3rd year, 3 year program

Negotiation, Career Strategies, and an optional elective

January, 18 month program

Finance, Managerial Accounting, Negotiation, Integrated Analysis and Decision Making, (Please note that this course was formerly called Marketing Strategy and is now 2 credits), Career Strategies, Organizations and their Environment, and an optional elective

January, 2nd year, 2.5 year program

Managerial Accounting, Marketing, and an optional elective.

January, 2nd year, 3.5 year program

Managerial Accounting

January, 3rd year, 2.5 year program

Career Strategies, Negotiation, and an optional elective

January, 3rd year, 3.5 year program

Integrated Analysis and Decision Making, (Please note that this course was formerly called Marketing Strategy and is now 2 credits), and Negotiation

January, 4th year, 3.5 year program

Career Strategies, Elective and an optional second elective

Curriculum UPDATES AND CHANGES

Please note the following updates and/or changes to the curriculum.  
· After the first class, any student wishing to switch sections will need written permission of the faculty member teaching the section the student wishes to join.  Add/Drop Forms will be available in the MBA Office and are online as well.  

· As you look over the schedule, please note that room assignments have not been included and will be assigned based upon enrollments. There is a possibility that one or more classes will be held at the main campus in the spring due to space limitations here.

·       Students will not be allowed to register for any course for which they have not completed the pre-requisites or co-requisites that are required and/or if there is one or more time conflicts with another class.
· Video clips of many of the elective courses are available on the SOM website. It will give you a glimpse into the course from the faculty member! More clips will be added in the future.
· Leadership, Governance and Corporate Accountability is a REQUIRED course for all one year students who entered in September 2003 and an elective offering for all other students. It has all the same prerequisites as Strategy. It is also a REQUIRED course for all students that had one credit of Marketing Strategy and 3 credits of Finance. Anyone who wants to take this course as an elective must take it in the Summer as a 2 credit course.
· Any grade of incomplete given by a faculty member at the end of the Spring term will need to have all outstanding work resolved by June 15 or the grade will automatically convert to an F. Please note that it is not the responsibility of the MBA Office or the faculty member to remind you of this deadline. Students are responsible for resolving incompletes with the appropriate faculty member.

· After this spring 2004, Integrated Analysis and Decision Making, (formerly Marketing Strategy) will only be offered in the Fall term.
· Make-up classes due to weather related events will be held as close as possible to the missed class. Students should know that if the class is to be made up, it will be held on a Friday and/or a Saturday. Individual faculty members will post make-up class dates and times on their WebCt course page.

· The 2004 Spring semester will run through April 16. Classes will run on religious holidays, and faculty and students are expected to make reasonable accommodations to meet course requirements.  Classes will also run on state and federal holidays for evening students: this includes Martin Luther King Day, and Evacuation Day (St. Patrick’s Day). 

· Mid semester break is February 16-17 for evening students. Day program students have the week of February 16-20 off. This change was recommended by the Student Academic Council since many companies and organizations are closed on Washington’s birthday February 16th, 2004.
· We have moved our Saturday elective offering to the Spring, based upon feedback from the Student Academic Council.

· Career Strategies for the evening section will run on Monday nights at the end of the semester and does not include any Saturdays this year.

· All other day program classes stop while Integrated Analysis and Decision Making runs in February. In the evening program, IADM has been reduced to one Saturday and will run on Monday nights.

· The schedule has been reviewed by the Student Academic Council for track conflicts and other issues. We have made some great changes for students and added a couple of new electives based upon student feedback over the last few years. 

FACULTY UPDATES AND CHANGES 

· Susan Sampson will teach the evening section of Marketing Management in the Spring.
· Deb Marlino will co-teach Integrated Analysis and Decision Making with Fiona Wilson.
· Stacy Blake-Beard will teach the spring section of Leading Individuals and Groups.
· Susan Hass will teach the evening sections of Managerial Accounting. Steve Senge will teach the day section.

· Maurice Gervais will teach Strategy again this summer.

ELECTIVE OFFERINGS-SPRING ‘04

** First-time offering of a new elective for MBA students, * new faculty member teaching the course

Public Speaking (Deletis), Wednesday nights

Identifying and Exploiting New Business Opportunities** (Kickul), Wednesday nights

Investments (Guertler), Thursday nights
International Marketing (Gervais), Saturday mornings
Gender and Leadership (Blake-Beard), Thursday nights

Surveys for Action** (Stork), Monday nights

Sales Management** (Gervais), Thursday nights
ELECTIVE OFFERINGS-SUMMER ‘04

Day Electives

Public Speaking (Deletis), Monday and Wednesday afternoons, 3-5:45pm

Entrepreneurship* (Kickul), Monday afternoons

International Marketing (Wilson), Wednesday afternoons

Business and Market Failures (Maxfield), Monday and Wednesday mornings, 8-10am 

Investments (Guertler), Monday and Wednesday mornings, 10:30-12:30pm

Leadership, Governance and Accountability, Tuesday and Thursday afternoons, 1-3pm, 
2 sections, (Senge or Myers) (Required course for full time program and an elective course for graduating 2004 students)

Night Electives

Entrepreneurship* (Kickul), Monday nights

Labor Relations (Surett), Monday nights
Strategic Performance Measures (Hass), Tuesday nights and two Saturdays

Ethics (Stork), Tuesday nights

Non-Profit Management (Deyton), Tuesday nights

Market Research (Novak), Tuesday nights

Public Speaking (Deletis) Tuesday and Thursday nights

Financial Statement Analysis (Senge), Thursday nights, 6-9:15pm

Consulting (Duffy), Thursday nights

Topics in Marketing** (Wilson) Thursday nights

REQUIRED COURSE DAYS AND NIGHTS FOR SUMMER TERM – 

FOR PLANNING PURPOSES ONLY
Strategy A-Tuesday and Thursday mornings

Strategy B-Wednesday nights and one Monday night
Leadership, Governance and Accountability A-Tuesday and Thursday afternoons (Required course for full time program and an elective course for graduating 2004 students)
Operations B- Monday nights and one Wednesday night
BGGE B-Tuesday nights

BGGE C-Wednesday nights

QA B-Monday nights

QA C-Thursday nights
Registration PolicIES

Registration begins on November 12 at 10am and ends on November 21 at 8pm.  In order to keep case packet costs down for you, The bookstore orders enough course materials to insure that each student who registered is guaranteed a packet.  We cannot over order to anticipate late registrations and keep the prices down at the same time.  As a result, we appreciate your prompt response.

Some tracks will have forced choices in terms of section offerings. For example, the two year track must take QA, Leading and Marketing. Because Leading is Tuesday night and Marketing is Monday night, it will force students in that track to register for the Thursday night section. This is done by design to keep tracks together and help manage the days of the week students are here in a row.

Any full time or 18 month student wishing to take an evening section will be waitlisted until the end of the registration period. At that point, we will enroll these students if there is space available in the section. 

If you are contemplating a track change or feel you need individual consultation, please schedule an appointment with Mary Dutkiewicz (521-3813).  If you have any other registration questions, please call Paula Donaldson (521-3832).  We are happy to help any way we can!
Tuition Refund Policy

If you wish to drop a class, you should be aware of the College deadlines and how much of a refund you will receive.  Please refer to the listing below.

Refund


100%

Prior to the end of the first week of the class

80%

Prior to the end of the second week of the class

60%

Prior to the end of the third week of the class

40%

Prior to the end of the fourth week of the class

20%

Prior to the end of the fifth week of the class

Important dates:

November 12

Registration begins

November 21

Registration ends

By November 30
The Office of Student Accounts will mail your bill to your home 

December 15
Tuition bills are due to the Office of Student Accounts

December 15
Employer Reimbursement Plan Applications (ERPA) are due to the Office of Student Accounts

December 24-31
MBA office closed

December 29
Faculty Grades for Fall term are due 

January 5

Classes begin for returning students not attending Foundations

January 7

Foundations begins for new students

Book Purchasing AND CASE PACKETS (617/521-2054)

The bookstore will be at the SOM from January 5th – 23rd, Mondays – Fridays 3-8pm. After that date, you may purchase your textbooks and cases in person or by phone at the bookstore.  To order by phone through the College Bookstore, call 617/521-2054.  Please have your credit card and course numbers ready.  Books and case packets will be sold at the bookstore and shipped via campus mail to the MBA office at no charge. There is a fee if you ship them home.  
The bookstore will have very limited hours over the holiday break. They will be closed December 24-28, and open December 29.  Please call to make sure they are open and the coursepacks you need are on the shelves BEFORE you go over there. There is an online book order form for SOM students as well. Go to the Simmons college main site and get to the bookstore. The MBA Program Office will publish a book list once all book orders are received from faculty. Online options to explore include Varsitybooks.com., Amazon.com and Textbooks.com.

Financial Aid  (617/521-2036)

All application materials for financial aid should be on file and complete with the Office of Student Financial Aid. Students must carry a minimum of five credits to qualify for Financial Aid. Questions should be directed to the Financial Aid Office at 617/521-2036.  The email address is www.simmons.edu/financial_aid/index.html.

Student Accounts  (617/521-2009)

The Student Accounts Office hours are Monday – Friday, 8:30 - 4:30 p.m.

Good luck and if you need any assistance, please contact the MBA Office!!!

