Simmons School of Management
Ethics Club Charter
MISSION:
The Ethics Club serves as a learning resource to Simmons MBA students for a wide range of business sustainability issues.  The club will examine how ethical issues impact business success.  Areas of interest include economic, social and environmental concerns; corporate accountability; ethical decision making; socially responsible investing; and social enterprise.
GOALS:
· Present nine programs throughout the year, including industry speakers, career oriented speakers, and panel discussions.
· Serve SOM students in both day and evening tracks, as well as the larger community

· Oversee membership in Net Impact, the student and alumni based business school forum for sustainability issues.
· Share information on Boston area meetings and conferences on sustainability.
· Create sustainable club structure to strengthen campus presence over the long term.
· Embrace sustainable principles in all club activities.

· Use effective communication with all SOM departments.

OPERATIONS:

Schedule (No events held in April, August, or December)
September, industry speaker
October, industry speaker
November, panel discussion
January, industry speaker

February, panel discussion

March, industry speaker

May, career perspective

June, industry speaker

July, career perspective
· A mix of speaker will be sought to address industry and career issues, as well as two panel discussion formats.

· Speakers are selected both internal and external to Simmons SOM.

· Presentations will be held during breakfast or lunch periods, with signature events held in the 5-6pm time slot to maximize day and evening student participation.

· There may be occasion to integrate Ethics Club speakers within a classroom presentation.

· Special events such as movie screenings may also be presented.

· The club will try to maximize the event budget while promoting sustainable business practices (e.g. contracted with Whole Foods to provide catering at an advantageous price.)

· The club will maintain clear communication with the MBA office to support best scheduling and meeting room preparation, as well as related PR efforts.

· The club will enhance community outreach by promoting SOM in all of its communications, and by providing professional contact with speakers, including tokens of appreciation at each event.

· The club will look for  opportunity to coordinate with other campus clubs.
STRUCTURE:
Executive Committee

Student and Alumnae Advisory Board

Faculty/Staff Advisors
Executive Committee

President – oversees functioning of the club, to include advisory board liaison, meeting scheduling, club archivist, and direction of February Board elections.

Vice President – provide contact to all speakers to ensure consistent outreach (or oversee special contacts made by other students), coordinate speaker introductions, meet-greet-gift, send thank you note.

Marketing VP – oversees all promotion, to include WebCT, MBA Update, written literature, outreach, OCS-related communications, and direction of October Board elections.

Research VP – provides library and online resources

Treasurer – maintains financial records and expense reimbursements 
Events Chair – oversee event logistics
Other – to be discussed

· The Executive Committee will hold short meetings every other week to review events and to assure that club mission and goals are being achieved.

· Turn over 50% of Executive Committee in October and 50% in February, to assure club continuity and presence throughout all program tracks. (This idea to be further reviewed.)
· October officers selection – replace President, Research VP
· February officer selection – replace Marketing VP, Treasurer, Events Chair, and Vice President
· Executive Committee members are strongly encouraged to commit to Alumnae Advisory Board status for a period of six to twelve months, with a requirement that at least one person will fulfill this role from each of the October and February Board selections.
Student and Alumnae Advisory Board
Speakers Bureau – suggest speakers for events

Marketing – promote events through classroom and course WebCT announcements

Other – to be discussed

· The club will hold school-wide meetings with the Student and Alumnae Board three times a year to elicit input into club goals and receive feedback.

· Additionally, feedback and participation of the Advisory Board is welcome throughout the year via any communication means.

Faculty/Staff Advisor
· One faculty member will be sought to provide oversight of the Ethics club.

· Additional Faculty will be asked to provide feedback on club structure and materials, promote activities of the BIS club among their peers, and suggest speakers.

· The MBA Office will provide all logistical oversight.

TOOLS:
WebCT discussion thread - providing a club introduction, archive meeting notes, lists of speakers with bio’s, and relevant online links.

Library Binder - maintained by the BIS club to house relevant newsletters, annotation of resources, list of online resources.

MBA Update – event listings and special news items
Flyers – eco-friendly fliers will be used to promote speakers.
Event Preparation

Confirm speaker date and request bio, marketing blurb regarding topic, presentation materials

Book room and submit table set-up

Book food
Inform MBA office and OCS
Plan and launch marketing approach

Confirm presentation materials for speaker, transportation needs

Confirm food and serving products

Prepare introductions

Final marketing effort

Present event

Thank you gift to speaker

Thank you note to speaker

Archive new resources

Ethics Club Speaker Presentation Outline

1. What is the context of your particular job and firm?

2. What area of ethics does the job/firm focus on; what role does it play?

3. What is the impact of those efforts?

4. Why does it matter?

5. How does it contribute to building strong business success?

6. What are the MBA skills that are a good match for this particular career?
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